
Logo

6

02 | Branding Guide



Logo

A sleek logo design that encompasses how 
SORA is both progressive and luxurious.


It represents limitless freedom, openness, and 
self-expression; embodying balance and 
empowering individuals to own and 
personalise their space. 


The thick and thin lines embody the dynamic 
relationship between nature and man-made 
elements surrounding the area.

77

02 | Branding Guide



03
Brand Guide



Colour Palette
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Logo Spacing
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Using half of the letter O as a benchmark for spacing.

Clear space around the logo, free 
from other visual elements to ensure 
its distinctiveness.


Consistent spacing across various 
applications creates and reinforces a 
cohesive brand identity.



Logo, Tagline & Background
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Be mindful of the clear space surrounding 
the logo and tagline.


Here are some examples of logo 
treatments with different backgrounds, 
emphasizing the importance of logo clarity 
and legibility.



Logo, Tagline & Background  |   Dos & Don’ts
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The following examples depict incorrect 
practices in logo treatment, highlighting what 
should be avoided:


a. Do not distort, skew, or warp the logo.


b. Avoid utilizing a background that 
diminishes the visibility of the logo.


c. Do not use glow effect on the logo for 
prints and/or digital applications.


d. Do not use stroke effect.


e. Do not use any other colour but black/ 
white/ Stone or Marble.*


f. Do not use gradient colours on the logo.

* Please refer to Colour Palette page.
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Typeface
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Typeface
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Typeface
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